Why beauty matters

Nicholas Boys Smith — Create Streets
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"No problem is more important politically, morally, spiritually and

aesthetically, than that posed by the degradation of the urban
fabric” Roger Scruton

"How do other species learn to survive and thrive for ten thousand

generations or more? It’s by taking care of the place that will
take care of their offspring” Roman Krznaric
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1.Good design is not subjective: there are discoverable links
between place and beauty with health, happiness, prosperity
and sustainability and they matter

2.Ask the people: don't try to and improve places “on your
own” or “against” the establishment. Work with and be
empowered by local preferences. Keep it visual.

3.Be good ancestors: creating loveable places for the long term
is properly resilient and “"deep green” not “green wash”

4.1t’s the pictures not the words: beware of "good design” as a
phrase



What is CREATE streets? Emm
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* Create Streets is a London-based social enterprise with an associated charity (the
Create Streets Foundation)

* We exist to make it easier to develop popular, high density, beautiful, street-based
economically and socially successful developments with strong local support and
which residents will love for generations.

* We do research into what people will support in the built environment, where they are
happy, why and what they’ll pay for. We do comparative analysis of planning systems,
of why people oppose new housing and how to change their minds.

* We also work with landowners, community groups, councils and developers to put it
all into practice

*  We believe that we can point to an increasing number of places where we are building
increased support for new housing on the ground.



What do we do - research and publications

In a world where distance is not dead, where place L | 4 s,

continues to matter, and indeed arguably matters more A < \ S t r e e t S
than ever, Beyond Location sheds light on the links \

between specific comp of the built envi and

value, above all in the long term. If you could design the

perfect urban development for the long-term investor or

resident what might it be? What types of urban form work
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best for most people most of the time? What will they pay
for? And why?

Beyond Location tries to answer these questions by:
exploring the meaning of place value; by reviewing the
existing evidence on what types of urban form and features g
are most correlated with value; and by analysing the data I
linking urban form with deprivation and sales values in six
British cities. The research shows that popular, beautiful
developments with conventional street layouts and

= =74 S
vernacular building patterns are normally worth more to & A StUdy into the Iinks

those who own and invest in them as well as being

d associated with lower levels of resident deprivation between Speciﬁc Components
Beyond Location s intended to inspire and help designers § R of the built enviroment

and developers, policy-makers and the wider public to B 2 and value
support the creation of better places in which more people % \ 5
lead healthier and happier lives.

Nicholas Boys Smith
Alessandro Venerandi
Kieran Toms
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What we do — what streets do people prefer and why

What turns space that is public into a public space? Why are some streets and squares
valued and others shunned? Why do people tend to prefer some places rather than
\ others? And how does this affect their behaviour? This study summarises existing
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research and sets out important new primary research (the most far-reaching ever
conducted) into why people like some squares, spaces and streets and avoid others.
The authors propose ten steps to help design beautiful and popular public spaces in
which more people will want to be for more of the time.

“A masterful study which recognises that satisfying streets and squares are not lucky
coincidence but the result of a number of ingredients that we can and must plan for
when designing cities. An artful recipe book for that most crucial of human achieve-
ments: good cities.”

and
Squares

Alain de Botton

“Bursting with evidence and case studies from around the world, Of Streets and
i ! Squares is a super-powerful tool for creating delightful public space in cities. This book
~ makes me very happy.”

Charles Montgomery

“Wonderful work setting the paradigm for healthy, humane new development in the
21 century.”

Ann Sussmann

ISBN 5780951569445
90000 >
780993569845 CADOGAN
£15.00
©Create Streets 2019

Published and designed by Create Streets Ltd.
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Living
with
Beauty

Promoting health, well-being
and sustainable growth

The report of the
Building Better,

Building Beautiful
Commission



What should be done? T Planning: create a predictable E%m

level playing field CREATE
streets

Nature: re-green our towns

and cities . m Neighbourhoods: create

TErT—— places not just houses

. _ Regeneration: end
Sjcewa rc.l s.hip: Creating the scandal of ‘left-
incentivise Space for : behind’ places
responsibility to the
future

Communities: bring the

_ _ democracy forward
Education & skills: promote a

wider understanding of
placemaking

: Management: value planning,
pTme—— count happiness, procure properly

13



Building Better Building Beautiful: the response ﬁ%ﬁ
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The Building Better Building Beautiful Commission

I’'m finding myself agreeing with almost

everything, which is a surprise.

ANNALIE RICHES
CO-FOUNDER, MIKHAIL RICHES

#BBBBC

14



Building Better Building Beautiful: the response

4

The Building Better Building Beautiful Commission

Scruton’s beauty report is an unexpected joy...this
is a useful document written in language that the
government will understand and hopefully take on
board in the forthcoming planning white paper.

DAVID RUDLIN
CHAIR, ACADEMY OF URBANISM

#BBBBC
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The response

66

The Building Better Building Beautiful Commission

This is a truly fabulous piece of work. It has a serious
chance of changing how this country looks in the years to
come. Something momentous is within reach - thanks to
this document - and now the job is just to move the machine
a few inches in the right direction. And then beauty will
have a real chance to turn into a living reality.

ALAIN DE BOTTON

#BBBBC
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Changes to NPPF and response to Living with Beauty

Draft changes to the NPPF were released alongside a full
response to the Building Better, Building Beautiful
Commission’s stating the recommendations which they
would be taking forward. These include:

* making beauty and placemaking a strategic policy

* putting an emphasis on approving good design as
well as refusing poor quality schemes

 asking local planning authorities to produce their
own design codes

» asking for new streets to be tree-lined

* improving biodiversity net gain and access to nature
through design

Gommun\t\es

sy o050
Local Government

g ¥ \ g \

ission
Comm g wih geauty report
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Govemmen\ response to the U
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The National Model Design Code

Created as part of the revised suite of planning practice
guidance and released in January 2021 (to be read and
used together with the NDG and NPPF)

Actually a process for creating them not a code

The purpose is to make it easier and simpler for local
authorities to create successful design codes for their
area

Design codes are a great tool to help local authorities
create better places and to encourage smaller house
builders

It was co-created by MHCLG and Urbed, an urban design
practice in Manchester

Here is a quick 2 minute introduction from Andy Von
Bradsky, the Head of Architecture at MHCLG...

oty
CREATE
streets

National Model - ; -1 & o
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Local Government -
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New National Model Design Code

Varied roof line: ~
variaty of heights and
roof configuratons

Plinth: \Wrere the —
bulkding meets the
gound

19



1.Good design is not subjective: there are discoverable links
between place and beauty with health, happiness,

prosperity and sustainability and they matter

2.Ask the people: don't try to and improve places “on your
own” or “against” the establishment. Work with and be
empowered by local preferences. Keep it visual.

3.Be good ancestor: creating loveable places for the long term
is properly resilient and “"deep green” not “green wash”

4.1t’s the pictures not the words: beware of "good design” as a
phrase
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What makes a place ? Em
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EDGES ATTRACT STRUCTURED ‘ GREENERY -
"~ | AND PROTECT BENCHES ' : LITTLE AND

MIXIT GENTLE DENSITY HUMAN-SCALE WALKABILITY
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What makes a place ?

i
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Gentle density

Greenery - little
is your friend

and often

Open spaces should be
50-100 metres wide

The best and most beautiful streets
and squares are typically in areas of
‘gentle density’, half way between
the extremes of tower blocks and
extended suburbia. Buildings that
are 3-7 storeys high, built up space
that is 45-65% of the total area, and
blocks between 50-150 metres long
are normally best.

=

Structured benches
and statues

@ |

6-10% of squares
should be seating

Where seating is matters. Horizontal
infrastructure, with a bit of structure,
helps humans play the right roles:
benches that face a fountain; an
arcade that faces a square, with a
statue or a podium in it. You should
not ‘bench wash’ an ugly and windy
chasm or art wash on a traffic island.
Most people will avoid them.

* Plant trees 8-15m apart
* 5-15% of land should be
public gardens

People like being in green places.
Urban greenery is associated with
higher physical & mental wellbeing,
as long as it is used. You can
maximise this by planting street
trees, interweaving green spaces
into streets and squares. However,
greenery on its own is not enough.
Squares can be popular places
without a blade of grass in sight.

O
Beauty really
matters

Protected buldings improve
perception of place by 19%

The most popular places with
70-90% of the population have a
strong sense of place and ‘could not
be anywhere." They have ‘active
facades’ that 'live’ and have variety in
pattern. These developments also
tend to be more long-lasting and
resilient. Their organised complexity
attracts, interests and reassures.
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Towards an Urban Renaissance?
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More liveable cities over the last 20 years ; mm

CREATE
Sstreets

25



Garden suburbs are consistently popular...

CREATE
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61% - 75% preference
detached homes (2013
Europe wide survey)

(9 out of 14 studies houses
vs. flats)

Space, personal greenery
(OECD housing metrics)

Multiple studies find that

many people can be
happier in suburbs

26



... because people need their own space and autonomy

CREATE
streets

“...even when they are
communal are not official -
the pub, the back garden, the
fireside and the ‘nice cup of
tea'”

George Orwell, The Lion and
the Unicorn

B

27



Low density suburbs need much more space — even for their , mﬁ
infrastructure
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Gentle density trades off the advantages of propinquity : mm

and space CREATE
streets

Tower block

————————)

Detached Semi-detached ? Terrace Mid-rise

29



Are very low density suburbs good for you or the planet? ; mﬁ
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: frustrationand

~_ divorce

7 Every 10 mins
{ commuting cuts

Doubling :
{ neighbourhood
: density reduces
"‘agccidents by 5%,:':

. community
% involvement by /
\ 10% '
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Green is good for you 'little and often’ CREATE
SIrceccts
Green is good for you... ... except when it isn't
3 Famous study by Roger U.Irich., showed « 8 studies that associate levels of greenery
patients recover better with view of natural with higher fear and more fear of crime —
SEls A\ specifically with denser vegetation. One
* gstudies correlate vegetation with lower study does correlate with higher crime

levels of crime & expected crime.

« Communal gardens & actually gardening * Beyond 2-3 blocks people visit parks far

can be associated with higher happiness, fen (U)

wellbeing  Focus groups suggest preference for
* View of greenery gives 5-30% more value personal space vs communal

(above all over water or when rare) - Some popular & complex have
* Studies link street trees with reduction in unsustainable running costs

speed and crashes, improvement of air
quality and of both mental and physical
health

* Health correlates most with “scenicness”
(sic) rather than greenery.

* Consideration must be given to
relationship with rest of built environment.
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Streets trees are associated with more walking, fewer accidents,
slower cars, cleaner air and better residents’ health
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Facades impact behaviour...
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Volunteers posed as lost tourists by both

10% offered to help 2.2% offered to help
7% offered their phone 1% offered their phone
4% led to destination 1% led to destination

Source: Happy City



Colour improves mood : mﬁ

Survey of 8 eople in 4 countries CREATE
urvey 99 peopie in 4 countr streets

Effects of colour on mood.
Ratings from 1 (negative) to 4 (positive)

Some colour
Neutral GG —......
No colour G —

2.6 2.7 2.8 1.9 30 31

B December W September =& June April February

Source: Create Streets, Of Streets and Squares



People prefer symmetry or near symmetry :

2006 Survey of 40 students

Source: Create Streets, Of Streets and Squares

Onentation

Ciolour

Shape

CREATE
Sstreets

Average ratings
(on a scale 1to 10, where 1 is "least attractive'
and 10 is 'most attractive')

Asymmetrical

symmetrical |

Asymmetrical

symmetrical |

Asymmetrical

o : | 2 3 & g 6 7 B

Results from survey on symmetricalfasymmetrical images.
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Streets with lots of cars.... : Hﬁ
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‘Moderate’

‘Heavy’ Street
Street

‘Light’ Street

Vehicles per
24 hours
% renters 92% 67% 50%
Mean length
of residence 8.0 9.2 16.3
(years)
Friends per
person (on 0.9 1.3 3.0
street)
Acquaintance
S per person 3.1 4.1 6.3
(on street)
Friendships
‘across the Few Some Many
street’

15,750 8,700 2,000




... tend to be related to knowing few neighbours

Social Interactions on Three Streets - Neighboring and Visiting




S \ : . g
Steps & physical health ™y ' : ; f
| e , s X ’ ; i 3 '
* 84% of total relationship between S — S \!’ e > S
“front entrance” variable & physical ol 7 ‘
. functioning was attributable to its s
direct relationship with physical m' 5 :
functioning T
* Indirect pathway (through social {E{ 3:4 2
support and psychological distress) 4 i
accounted for the remaining 16% ' ingh =TI
= A three year longitudinal

¢ study found that older

(and multiple studies in offices say the

Hsame thing —the new Bartlett in LT i l lﬁ B people Iiving In buildings
London) \ R HINE = § il with steps to the front
1l.... but of course we've all but banned '\. Ik R door stayed physically
steps since 1999 IHI1] L HH I Y fitter for longer than
| MBS those who did not

(Environmental Health Perspectives, 2008)




Modest front gardens are good for knowing your neighbours... - mm

Source: Heart in the Right Street, Jan Gehl.
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A Copenhagen study of two parallel streets (one with
and one without front gardens) found twelve times as
much neighbourly activity in the street with front
gardens versus the one without

Another Copenhagen study found that 35% more
people used outdoor areas with front gardens than
those without

An Australian study of similar streets in a
neighbourhood found that 69% of neighbourly
interactions took place in or adjacent to the modest
front gardens

41



Living in very big blocks tends not to be good for you... ﬁﬁm
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Create Streets: evidence from controlled
studies, 1962 - 2007

Total % % % “the literature suggests that high-rises are
e . numfber ﬁ_hohwi_ng showing ﬁ_hOhWi_ng less satisfactory than other housing forms for
of IgN M1S€ o link 'gh rise most people, that they are not optimal for
studies ‘bad’ ‘good’ . . .

: _ _ children, that social relations are more
SEUSEEHEN W OIS 12 92% 0% 8% impersonal and helping behaviour is less than
Levels of mental strain, - i -

19 66% 21% 11% in other housing forms, that crime and fear of

SO, SIresE, EEihiEm crime are greater, and that they may

Depression and more independently account for some suicides”
serious mental health S 100% 0% 0% P Y . . .
Professor Robert Gifford literature review

Suicide 4 50% 50% 0%
Behavioural problems for
children S 80% 20% 0% Vancouver high rise residents ...
Levels of crime = S e o less likely than thos_e Iivi_ng in detached
Coar of crime ) c00s 0% 5006 homes to know their neighbours’ names
- 56% to 81%
Pro or anti-social behaviour 5 100% 0% 0% Less likely to have done them a favour -
Levels of social 23% to 48%
engagement and social 16 75% 13% 13% Less likely to trust them - 40% to 60%
Sl Less likely to believe that their wallet
Children’s’ progress in 11 91% 9% 0% would be returned if lost locally - 55% to
high- rise
68%
Total 85 78% 12% 11%

Source: Create Streets Research, Gifford, Vancouver Foundation



Does beauty matter for place satisfaction?

2011 survey of 27,000 respondents in ten
US cities found stronger correlations
between a place’s physical beauty and
people’s satisfaction with their
communities than any other attributes

Factors such as ‘overall economic
security’ nowhere close

CREATE
Sstreets




Does beauty
matter for health?

* UK survey of 1.5
million ratings of
212,000 images

e More ‘scenic’
places correlated
with better health

e (Correlated better
than the amount of
greenery




Is beauty subjective or objective ?
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Self reporting on where ‘ e
people feel |

= Very good b AT
[ ] Good A= ‘;,‘ -\'é" :’ 0 S .”‘..u B

;\‘ \ \ i ! L —@ s 4 r,?&, I
- 5 Tl Lk R % r—" m
T @)% % %.. Fa\s O8gy
= Bad \ :*‘Po;;“sx Ry YarA =
| i i a"“‘%“» ‘ 9 o, —/":‘» =
= Very bad BLZ & Jpoistc Neeh et §
& | f o
Y oo, B0 ¢  p
) 4 " - 7 ® <
o, B A 2O K
i \ & ® k? d - ‘. P’ 56th St
=1 % > “p Y L - ) f

Type of house that attracted s 2% ¢ e g ¥ o=l
the most positive responses RSN e Ui 1 g

Only location in a
neighbourhood characterised
by 'bad feeling’ responses
which attracted ‘very good’
feelings

Source: Yodan Rofe, Planum



Lessons from a study of every sale in London in 2016

Sales premiums associated with different components
London

viariable

House type detached [(]
House type semi-detached [C]

[ Offering of pre-1goo0 properties

1

Intersection density
Avg. no, bedrooms [C]
Prox. to closest her. park

=1
N

[ Prox. to closest listed building

Freehold or leasehold [C)
House type terraced [C)
Prox. to closest metro station
% of all green areas

Diversity of transport modes
Prox. to closest forest

i

:4,'
Les
< e
L

22,607

17,547
15,514

| Mewbuild [€]

8795

Connectivity

Diversity of amenities
Population density (DA)
Street centrality

Prox. to closest bus stop
Prox. to closest park

Prox. to closest rail station
Prox. to closest rec. ground

8 427
675
-3,438

= 5,514
-£, 418
-6, 281
-1%,553
-20,436

Source: Create Streets, Beyond Location

CREATE
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Index of Multiple deprivation associations

London

Papulation density
The . '-
: % of unbuilt land
heritage _ ™ !
premium Density of bus stops
is up to Street centrality !
seven Density of dead-ends i
times Diversity of amenities :
greater Density of train ian I
than the l}ﬁ.E fs ty of train stations |
new build GTOreen ameas l
premium % of heritage parks :
in London Connectiity i
Drensity of metro stations ‘
Offering of pre-1900 properties '
Diversity of house types I
Explanatory power = 72%
Significance test = pass

= Areas of high population and low ground
coverage are significantly associated with

higher deprivation



Popular design increases value

Design & value, 2016 Dutch study

detming 17
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Source: Google Street View, edition authors,

Source: Create Streets Research
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Source: Google Street View, edition authocs.
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60,000 housing
transactions from 1995-
2014

Vinex programme of
walkable town extensions

Pure neo-traditional sold
a value premium of 15%

Houses which referred to
traditional design sold at
premium of 5%

Not a reflection of higher
incomes of residents

2% discount when more
supply —economics
trumps place effect ?



Predictors of place quality - we took transects in 6 cities

: - : : CREATE
Place beauty analysis — base on 1.5 million ratings of >212,000 images streets

Source: Of Streets and Squares



Predictors of place quality

Place beauty analysis — base on 1.5 million ratings of >212,000 images

London: predictors of ‘scenicness'’

Above arage proportion of pre
1900 buildings

100
. . Above average proportion of pre
Urban furniture richness ge prop P
1939 buildings
75
oo 50 . .
Retail richness Built-up area density
o
Presence of trees Distance to listed buildings
. Scenicness 7.8 5 » N Y & . 4
* 161-259 7/’ N A j'».r; g )
259-3.10 | e % R 5
3.10-365 - 3 7’,}(\\ /’é L% %
2 3.65-434 0 1 2km sl ~{, AR : \
® 434-580 _-—_—1 ~ . Z Ly T 3 2 7 N
‘ ' - ‘ ' Presence of listed buildings Footway-carriageway proportion
Presence of cycling lanes Land use richness

Source: Of Streets and Squares
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Main predictors of popular places in London m%m

, - , , CREATE
Place beauty analysis — base on 1.5 million ratings of >212,000 images streets

= Distance to a listed building

= High built up area density

= Richness of land use

= Richness of urban furniture

* Immediate presence of a listed building

= Richness of commercial activities

= Average proportion of pre-1939 buildings
* Proportion of pavement vs carriageway

Source: Of Streets and Squares



London’s least popular places mm

: - : : CREATE
Place beauty analysis — base on 1.5 million ratings of >212,000 images streets

CREATE

strecets

Score: 2.5 Score: 3.3

Score: 2.2 Score: 2.5 Score: 3.7

Examples of low scoring places with a high number of trees.

Source: Of Streets and Squares



London’s most popular places mm

: - : : CREATE
Place beauty analysis — base on 1.5 million ratings of >212,000 images streets

| P

/ ,i. CREATE CREATE

strecets

streets

Urban furniture richness

e ———————:
- <337 ' B D
Presence of listed buildings | Presence of benches  IEE— Proportion of pre-1goo buildings
oo Proportion of pre- buildings I
Foot-carriageway proportion Retail richness  ——— portion of pre-193g buflding
. - Foot-carriageway proportion I
Ueban b ture e, Presence of listed buildings I
¢ Built-up area density I
. ) e Presence of trees  IEEG————— : ildi
Proportion of pre-1939 buildings - I Presence of listed buildings  IEEEG———m
Built-up area density I Proportion of pre-1900 buildings Retail richness
Proportion of pre-1900 buildings  IEEE— Proportion of pre-193g buildings  E——m Presence of benches  IE—
Presence of benches I Urban furniture richness  I— Presence of trees -
Presence of trees W Built-up area density  E—— 000 00§ 010 01§ 020 02§
Retail richness Foot-carriageway proportion
000 005 010 015 020 025 030 03§ 000 010 020 030 040 050 0.60

Source: Of Streets and Squares



People appear to prefer slightly smaller squares with more enclosure mm

721 respondents online gt}REeﬁg;Es:

In which square would you rather spend time?

a. Small Square

b. Large Square

0% 10% 20% 30% 0% 50% 60%

Height to width ratio of 1:1 vs 1:3

Source: Of Streets and Squares



What streets to people want to walk in? mm

419 respondents online gt}REeﬁg;Es:

Height to width ratio of
from 1:02to 1:2

Source: Of Streets and Squares



Again people appear to prefer a ratio of about 1:2 mm

419 respondents online gt}REeﬁg;Es:

On a scale 1to 5, where would you rather walk?
Height-to-width ratio 1:1

Height-to-width ratio 1:2

Height-to-width ratio 1:0.4

Height-to-width ratio 1:1.4

Height-to-width ratio 1:0.2

0% 10% 20% 30% £,0% 50% 60% 70% 80% g90% 100%

(very positive) W W4 W3 W2 =1 (verynegative)

Source: Of Streets and Squares
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1.Good design is not subjective: there are discoverable links
between place and beauty with health, happiness, prosperity
and sustainability and they matter

2.Ask the people: don't try to and improve places “on your
own” or “against” the establishment. Work with and be

empowered by local preferences. Keep it visual.

3.Be good ancestor: creating loveable places for the long term
is properly resilient and “"deep green” not “green wash”

4.1t’s the pictures not the words: beware of "good design” as a
phrase



People say design matters

i
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streets

100%

S
awoy juaund uruepoduw) v

What people want, Savills research

Source: Savills
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These are on the same urban block as




BTN’ e E 1l D InireTn
.. this. But how do they make you both feel7 Where would you rather be?




The Postcard Test

i
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1
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There are many Boston postcards with this building:

The Old State House from c. 1717

You'll find no postcards in Boston with this
one: Boston City Hall, from c. 1968



Design has major impact on support for homes

Q2 | am now going to show you five different types of new housing... to what
extent would you support or oppose the building of new homes similar to the
Ipsos MORI photo in your local area on brownfield land?

Social Research Institute
e CN

. 75%
12%

respondent) — see methodology note.

Fieldwork dates 15-31 May 2015

Source: Ipsos MORI / Create Streets

Type D(Bude)

i

CREATE
streets

34% Key: Strongly/ tend to support
Strongly/ tend to oppose
46% gly/ pp

NB — Respondents asked to review initial screen of all
five images for a minute before rating each image
individually (and order randomised for each

Base: 1,000 adults aged 15+ in Great Britain.



Qzx: which of these would you most want to see built on an urban street very near to
where you or a close friend live? (order randomised in Pop-up Poll)

"CGI" of Georgian-inspired terrace

TR R

“Pastiche” of Victorian housing built in 1999

"\"i

The ‘Design
Disconnect’

* Prize-winning. Total of nine awards for these two options

i

CREATE
streets



Q. Do you think one of the two places is more attractive than the other, are these places mm

equally attractive or are neither attractive? CREATE
SITCCTS

Pair #1 (Images A (Mantoa, Italy) and B (St. Vincent Street, Glasgow)

A is a lot more attractive then B _ 26%

A is a little more attractive than
B

B is a little more attractive than
A

35%

18%

B is a lot more attractive than A

They are equally attractive 7%

Neither is attractive

Don't know I 2%

A more attractive

Source: Create Streets/ Ipsos MORI
Base: 2,198 British adults aged 16+, 26-31 October 2018



Q. Do you think one of the two places is more attractive than the other, are these places mm

equally attractive or are neither attractive? CREATE
SITCCTS

Pair #3 (Images E (Fitzroy Square, London) and F (Leonard Street, London)

E is a lot more attractive then F _ 28%

E is a little more attractive than

o
c 38%

F is a little more attractive than

0,
- 17%

E more attractive
F is a lot more attractive than E . 5%

They are equally attractive 8%
Neither is attractive I 3%

Don't know I 2%

Source: Create Streets/ Ipsos MORI
Base: 2,198 British adults aged 16+, 26-31 October 2018



Q. Do you think one of the two places is more attractive than the other, are these places mm

equally attractive or are neither attractive? CREATE
SITCCTS

Pair #5 (Images | (New Street Square, London) and J (Old Square ,London)

| is a lot more attractive thenJ - 7%

| is a little more attractive thanJ 5%
J is a little more attractive than | 17%
| more attractive
J is a lot more attractive than | _ 39%
They are equally attractive 28%

Neither is attractive I 2%

Don't know I 2%

Source: Create Streets/ Ipsos MORI
Base: 2,198 British adults aged 16+, 26-31 October 2018



Some DOs

<< L L Sl

DO engage wide

DO engage early

DO engage honestly (seek to understand first, not persuade)

DO ask real questions (Not of the “do you want to put people first?” variety)
DO engage visually

DO ask simple questions (where do you like to be? what is your favourite part
of town?)

DO be ambitious- trying to get planning back on the table. Dare to show a
better more sustainable, beautiful world

DO engage deep as well

DO be very worried if your team’s or your consultants’ recommendations don't
link to public preferences

DO learn from best practice

DO keep code short, visual & numerical (“must”, “should”, “can”)
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What is 3 visual praference survey?

Vizua! preference survays are a simple and effective
particpatory dezign and research tachniqus to Gaugs
quickly and ralatively cheaply the praferances of the
public or 3 specific target group. They should focus on
one dezign azpect with averything else hald 2z constant
2z pozsidk. Usually two to sewven pairs of images are
prezantsd to gauge praferences for specific izsues.

What Guestions can you azi®

Vizual preferences surveys should ba used o tast public
prafarences for one specic izsue or a linked subsst of
zzues. Thezs can include a building’s height, fagacde
pattern, or overall style; very specfic detals such as
windows, doors, matarals, colours, roof types or lave!
of omament; 3 strest’s zenzae of endosurs, Gamageway
dazign; or the dezign of or components within 3 public
pace.

Why uze a visual preference survey”

Vizuz! praferance surveys can empowsr communities
and Dypazz unneceszary distractions. They can help
public officials, devalopers, and architects understand
what is popular during the planning and design stags of

A wvisual preference survey for buildings
——
| I ,4

* Theaxample sbove compares bulldings with two very
different fagads pattarns.

*  The camera angle shou'd Da 25 simiar 32 pozzble. »

Sometimae: two different versions of the zame
comparizon from different anglez may be appropriata.

* The buildings baing comparad should idsally be of 2 »

simiar zize.
* The waather should ba similar, particularty the colour

AQUICK GUIDE TO VISUAL

a development. Thay can a'20 da wsed to resaarch public
prefarencas.

How to maka a visual prefarence survay?

Vizual preference survays should aim to wse images
which are 2z simiar a2 pezzdle. ldaally, only tha claments
which ar compared shouw'd be different. Often images
will need to be ected to align extransous azpects zuch
2 zky colour o lovel of gresnery which mignt influence
the result.

How do you azk your quastions™

Wharever pozzidle, azk as tangdls, specic and ‘real’ 3

quastion a5 poszible. Somatimes 1t iz nght to ask “which

of thezs do you prafer?” But normally you should ralate

questionz to rea' Ife orto actual changes to 3 placs:

¢ “Which of thazs buildings would you rather fve naxt
to2”

*  “Where would you rathersin?”

*  “Whare would you ratherwalk="

* “Which of theze would you rather zse built near your
heme?”

Or whatever iz deemad sppropriate and relevant.

of tha zky. Thiz = one of the simpiest slemants to align
uzsing pheto editing zoftwara.

The surroundings should be comparable. For sxampls,
don't compare a bulding ina buzy wban setting witha
building in a gresn, laafy setting.

The foreground elemants sheuld be similar, including
tha number of peopls, cars, trees or other obzades
and the amount and quality of straet fumitura.

PREFERENCE SURVEYS

Awvisual preference survey for public spaces

* The wxampls above comparas two public zquares of
adfferemt size.

* Be vary dear sbout the prmary focus of your
comparizon. Is it the size of the public space” The
senzs of enclozure (the ratio of haight towidth)T b it
the number of trees” Or the amount, positioning or
quality of streat fumaurs? idsally, test only for one
slement in your comparizons.

* Depending on your focus, try to control for 25 many
vanables 35 pozsible. This will minimze the risk of

Some examples

LA W b e D s P ot iy 308 47 (N
e

e Anban Wape Fackmel Bubcing 0000 WL I w%
g T

A vizual preferance survey comparing architectura!
stylas for public buildings

AN LB
2 virus! preferance survay an the nretance of reoo e

CREATE

streets

accuzations of 3 bias.

For exampla, if the focus i on the szae of the public
zpacs, the amount of tress and greensry zhould be
zmilar and the zwrrounding buidings showld bs of 3
smilar size, materia’s and leval of omament. If it = the
‘eval of gresnary, the size of the spacs, the naturs ofthe
buidngz and the amount of traffic or people zhould be
similar.

Agan, inall cases itiz important to match the weathar
and sy colour.

STy e
A vizual prefarenca suray on tha pos:
benches in public spaces

AV mis Broteramra TUrSY Commsnne nublis




DO ask simple questions....

CREATE
streets
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The who and the why Q m
i?
The Create Communities tool is Ideal for, but not limited to... gﬁgﬁﬂg
<T1D (0) —1000

00000

= VA=

Community groups | Local authorities | Urban design practices | Architectural practices | Developers

Which can be used to support...

* Town centre regeneration * Urban design
e Active travel surveys * Planning applications
 Community led development e Climate net zero action plans




A useful and easy way to engage

Create Communities allows
individuals to submit their opinions
on a specific location; with positive
responses demonstrating what is
effective at making good places,
and the negative highlighting
potential areas for improvement.

ME

amr

The questions and locations are
fully customisable, and unique to
your project needs.

»z  Public response *

How do you feel about this place?

What do you think are the key lssues with
the area currently?

U can'l see trafic when comang ot of 51
johri's court due 10 sarkes cars
What enhancements of improvements
would you ke to make 10 this sres?

Can 1is @ 3 DMe ratx 2704 instead?

il

CREATE

communities

wire  Public response *

How do you feel about this place?

What do you think are the key lssues with
the area camrently?

China orchd has 2 umgues and acll
presonted extonos

What enhancements of improvements

would you ke 1o make 1o this ares”?
Mors bulidings should embrace some colour

and culturs



Accessible to all

Q m
1
CREATE

communities
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Our tool can be used on any
smart phone or computer and
with the ability to drag and
drop into street view, it can be
used from anywhere, even on
the go.

With a simple user interface and the utilisation of Google
maps, the tool is easy to use and familiar for a wide range of
participants. To contribute, users simply explore, place a pin

and respond to the set questions.

“"More user friendly than other maps,
and cheaper!” — Leeds Civic Trust




WOODHOUSE

An effective OptiOn & BLENHEIMS SCE
University z A6 ¥t CRE ATE

communities

The use of the Create of Leeds
Communities tool in a project in

Leeds generated over 1000 5
organic responses in only 4 days. 2 &
16
BURM
No paid marketing was needed, skicE e Yo
accomplished simply through the L2 _ ‘
power of social media sharing. ® = THE CALLS N'S
A 41 7 AST END PARK
. 4 L MOUresss "%
In another project in mid Devon, = HOLBECK -~ Museum?
the tool had over 400 responses. B . . © A5y . .
_ S C Point ()
When compared to the 15 online 2z % S| ]rp”." e S5
and 10 paper surveys that were \©? Weplist e,
completed within the same @ . o
. . . | ::\) 3
project, the difference in B~ n

engagement is clear. A /\q 5
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The data
CREATE

You can request the raw data at any point during your project, compiled inan  &manities
Excel spreadsheet. Additionally we can generate detailed analytics for you and
even after your interactive map is closed to responses, it can stay up for viewing.

File Home Insert Page Layout Formulas Data Review View Help 1 Share 1 Comments

flj Ij‘g ) Calibri ~11 <A AT e 2B, Wrap Text General - @ @ @ g;‘:::e "V 2 : %? /O %

Paste —_——_—— = — _ Conditional Formatas Cell Sort & Find & Ideas
o B I U~ SE== == Merge & Center | KB~ % 9 % % Formatting v Table v  Styles v BHFormat | €~ Fiter v Select v
Clipboard [ Font [ Alignment [ Number [F] Styles Cells Editing Ideas ~
c2 - Jr || 53.79489899 v
A B C D E F G H | J K L M N (@] P Q R S T u v w -
2 159 ##############l 53.7949 —1.538[)8. 2 yes Is LOVELY but the setts should be extended and a couple of small trees here would be lovely
3 160 HHEHEHERHEE 53,7982 -1.5494 3 A physical barrier of vehicles that cuts off the to the west off from the rest of the centre.
4 161 #H#gHHHHEHEHE  53.8035 -1.54522 2 Arare bit of green space in the centre of Leeds that is vastly underused due to being blocked in by some of the busiest roads within the city limits.
5 162 HEgHHHHHEHEHEE  53.7922  -1.5476 2 yes Proper cycle lanes please !
6 163 #H#HHHHHIEE 53,7999 -1.54152 1 This area is always buzzing with people. It's a joy to travel through the space even if it is somewhat haphazard at times.
7 164 ###HHiHHHHE 53.801 -1.53941 2 A sauced devoid of feeling. It is merely used as a vehicular transect. Pedestrians are merely an after thought.
8 165 #H#gH4s#RHE#HE  53.8007 -1.53056 2 yes This unassuming footpath runs between St Peters primary school and a lock up yard for RTA vehicles, but is a main route to the city centre for densely populated and deprived Lincoln G
9 166 #H##HHHHEHIHEE  53.8023 -1.52778 2 yes Car parking on both sides of road, pavement and grass verges make it hazardous for residents on foot, pushing buggies or in cars. Dialogue and agreement / enforcement needed wit
10 167 ###HiHHHHHH#E 53.8017 -1.53115 2 yes Used as car racetrack. Traffic calming or block off to make no through route.
11 168 #ugHuHH##EH#E  53.7992 -1.53158 2 yes Public right of way needs to be protected, improved and maintained for large number of people coming over footbridge, from Lincoln Green etc, for whom this is most direct and easie:
169 #H#HHHHEHIHEE  53.7909 -1.52917 2 yes An underused area of the waterfront which could be opened up and visually connected with Leeds Dock and the wider city. The buildings here turn their back on the river. Somehow thi

e. This creates lots of pollution, with little space for pedestrians and a lack of cycle path. This area should be pedestrianised with cyles ant
purposed as a place for people and nature, especially with the surrounding high rise living in Bridgewater tower.

less car use - is an out of town box retail park appropriate for city-center use, now or in the future?

r prioritisation for pedestrians or cyclists in the local areas who could easily access the city centre at this distance using active travel.
space for city-centre residents.

ically from small market traders all in one place! The atmosphere is amazing.

safe and easy access for pedestrians and cyclists travelling between North Leeds and the city centre. Clear indication and promotion of |
but pedestrians have to wait too long to cross the road. The overall layout encourages speeding and cars often reach 50+mph while rac

as it creates a pinch point for pedestrians and cyclists. The gate is never locked anyway so removing these fixtures entirely shouldn&€™t

as it creates a pinch point for pedestrians and cyclists. The gate is never locked anyway so removing these fixtures entirely shouldna€™t

ler stops just before the Royal Armouries and you have to ride on a really bumpy and uneven surface here. It would be great if the surfac

n the cobbles is really uncomfortable. Plenty of space to fit one in here if you remove the on-street parking.

ermanently unlocked which forces pedestrians and cyclists to take a much longer route between the canal path and the A58. Would als| +

4 4

erage: 2612841106 Count:2  Sum:52.25682211 L@l Display Settings H B [ - 1 + 80%



DO keep codes short, visual and numerical

Keeping the code as short as
possible makes it easier to read and
more accessible to users

Pictures and drawings are an
effective way of expressing what
you are trying to say quickly and
simply

It prevents ambiguity — especially for
members of the community and
smaller developers

76




Use simple clear and concise language throughout — coding with

things developers ‘must do’, ‘should do’ and ‘could do’

We recommend using simple language and clear ‘coding’ to differentiate which
things ‘must’ be included, ‘should’ be included or ‘can’ be included.

Set this coding out at the beginning of the document to make it easy to read.

MUST: Mandatory design practices; developments that do not abide by them

will not be permitted.

: Design practices which are strongly encouraged due to the benefit
that it will have on the neighbourhood, except in situations where the design

practice cannot be applied for specific reasons.

CAN: Design practices which are recommended but whose absence will not

drastically affect the overall quality of the development.

This is so that the document is easy to read and accessible to all users

ya
CREATE
streets

Building height and mass

Bu.ilding heights must respect the surroundin
.haghts, and must not create overlookin DE:
Impede access to natural light. Developn'negnts

be more than five storeys and

should have 3 setback on the fifth storey., |
.the Brooks, buildings can pe up to six sto}r; Z
in height. On Castle Road, buildings myst n::t
exFe:'ad three storeys. On  Luton Road
buildings exceed four storeysl
except for the area between Castle Road andI
Luton Primary School, where they should not
exceed three storjes. Figure 23 highlights
acceptable building heights in different a?e
of the neighbourhood. Bay widths "
.surpass 6 meters eXCept in cases where an
Increase in width can be justified.




Some DON'Ts i

X

XXX X X

DON'T assume the public are biased in favour of cars or traditional
architecture- they are rationally responding to the world around them. Public
are wiser than you may realise

DON'T obsess about “viability.” You're setting the land price (There are some
exemptions)

DON'T disregard public preferences. If you do planning will fail & be seen to
fail as it did post war

DON'T be ignorant of the data & research on where people are happy & where
they flourish

DON'T waste money. Lots of consultants willing to fleece you

DON'T feel you need to code for everything- focus on essentials



DON'T disregard public preferences @REATE

streets

< 87% felt that ™
; 63% felt beauty * i 86%feltthat { good design

i should be an aim “beautyis i helped promote
i ofplanning ; 1 important” new ;
‘ d ~, development




Where would you wish to live?

- = \
A ! B8
iced houses just i ldidays....the old*
e had little

.
fences....you
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The co-design process — can be any size!




Co-Design Workshop

215t September 2019

Vel

During this event, community members
B worked with architects to come up with a
@ vision for the Lillie Road site, and turn that [
vision into a design for new homes. =




Questions Asked During the Event

-

N

We asked: How much
bigger should the new
community centre be?

\

J

-

~N
We asked: What's the right trade
off between height, number of
homes and affordability?
J

w{

-

-

You said: Focus on the
quality of the space,
keep it well maintained

~

-

You said: It’s important that the new
homes are not too high, we care

about light and privacy.

/

We asked: How much
bigger should we
make the allotments?

~

J

N2

-

&

You said: We want
more outdoor
recreational spaces

=

o~

We asked: Should our affordable
homes be larger family homes or
smaller homes which are
wheelchair accessible?

-

You said: Overcrowding is
an issue. We want family
homes, and to stay on the

\_ estate as we gi);er_/

~

~—

83



Examples of similar
schemes

The Bourne Estate, Holborn

'HM“ € ’u :;;u:




We Looked at How Density Might Affect
Affordable Housing

100% Affordable 67% Affordable 50% Affordable

4 Storeys - No
(48 units) extra
Subsidy

Some
extra
Subsidy

High
extra

Subsidy

S Storeys
(60 units)

Costings assume
a double size
community centre

6 Storeys -
(72 units)

85



Ly
CREAIE
NRB o

I —————————————

Sustainability at the core of Lillie Road

Y

We heard how to embed sustainability at the heart of
the Lillie Road design from experts at Bioregional.
Focusing on reducing the impact of Carbon, Waste,
Water, Land-use and Consumption




M

; Presentation of Co-Design Results

Gibbs Green
&

2
People’s [T

You told us that you wanted an improved community
centre with spaces for youth and the elderly, and
allotments on the site for gardening.

L



Sketches from the Day
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A possible process... i

1. Have avery clear sense of what you want to achieve

2. Mapping survey (where do you like / dislike? Where should be improved?
How?)

3. Visual preference surveys - keep it comparable (“vertical infrastructure” as
well as “horizontal infrastructure”)

4. Runa“deep” online workshop (NOT just with “"usual suspects”) and probably
in real life

5. Create ashort and visual code with three tiers (must, should, can. Use the
criteria that Office for Place has shared)

6. Testit back both “"deep” & “wide”
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1.Good design is not subjective: there are discoverable links
between place and beauty with health, happiness, prosperity
and sustainability and they matter

2.Ask the people: don't try to and improve places “on your
own” or "against” the establishment. Work with and be
empowered by local preferences. Keep it visual.

3.Be good ancestor: creating loveable places for the long

term is properly resilient and “deep green” not “green
wash"”

4.1t’s the pictures not the words: beware of "good design” as a
phrase



From a vicious circle of parasitic development... #BBBBC

Vicious Circle of
Parasitic Development

Unclear quality asks from
the planning system

Non level playing Despite support in
field frton('jl plannlng o principle, opposition
puts downwar igh lan ground to new
pressure on quality costs and development
pressure
on build
costs

Constrained
allocation of
new homes

Insufficient new homes
in the right place

92



... to a virtuous circle of regenerative development #BBBBC

Virtuous Circle of
Regenerative Development

Clear quality asks from planning system

Removal of unintended incentives for
“next field” development model

Less
A degree of speculation is opposition
removed from land prices to new More people see that
homes development is likely to
Fewerbarrierstoentry  [ElglaCELT be a net improvement

to SMEs, innovators and predictable
regulation

Democracy
brought forward
to plan-making

More sense of agency in design
and placing of new places

93



Deep green — four layers not one layer

1.
2.
3.
4.

Making buildings
Energy in use
Resilience and longevity

Biodiversity and greening up

Upvc windows

Manufacutring: 43% oil

In use: 0.7W/m2k — 1.2W/m2k (for
wood) vs. 0.8W/m2k-1.5W/m2k (for
upvc -low is good)

Longevity: upvc windows last 25
years, 3% can be recycled & release
hazardous chemicals

T
CREATE
streets




Roman Krznaric: what about the silent majority of Em

generations yet unborn? CREATE
Q The dead streets
e
100 billion
° The living
7.7 billion

Those yet to be born
6.75 trillion




Seventh generation design

1
\ ‘ Picture in plcture L

2:43(7:02

Ny
-

i
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Ceremonial robes
(residents from
2060) make more
long term
decisions

Kyoto & towns
across Japan



Katie Paterson’s future library — a century in the making

/

/

NN us.
- P

i
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Every year
donation of a
book —to be
unread until 2014
while....



Katie Paterson’s future library — a century in the making

>

Katie Paterson, FutureLibrary, 2014-2114

Photo © Bjervika Utvikling by Kristin von Hirsch

Future Library is commissioned and produced by Bjervika U(wkllng managed by the Fature lerary Trust.
Supported by the City of Oslo, Agency for Cultural Affairs and Agency for Urban Environment.

i
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.. Meanwhile a
forest of trees
planted for this
purpose grows on
which they will be
printed



Energy use in office buildings increases with height per sqm

W Electricity ® Fossil-Fuel ® Carbon Emissions
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Figure 1: Energy use (kWh/mz2) and carbon emissions (kgCO2/mz) in 600 office buildings of differing heights.

Source: Professor Philip Steadman , UCL
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Figure 2: The results for energy use of Figure 1 divided between air-conditioned (left) and non-air-conditioned
buildings (right)



Materials matter... but so does longevity

Embodied carbon, kg Coz/kg of building material
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Greenest building is the one that already exists

Resilient and successful places flex their uses
easily over the centuries. And in doing so their
whole life carbon costs collapses.

Constructing a new-build two-bedroom house
uses the equivalent of 8o tonnes of CO2.
Refurbishment uses eight tonnes. Even with the
highest energy-efficient specification the new
build would take over 100 years to catch up.

The carbon embodied in new residential
buildings can account for more than 50% of their
lifetime greenhouse gas emissions. Recycling
buildings is normally more sustainable than
demolishing them and starting afresh.



Deep green: things of beauty survive and are re-used CREAT@
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https://pbs.twimg.com/media/EAX3B6sXkAAWp0G.jpg
https://pbs.twimg.com/media/EAX1iumWkAAZPkQ.jpg
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Will anyone recycle this?
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1.Good design is not subjective: there are discoverable links
between place and beauty with health, happiness, prosperity
and sustainability and they matter

2.Ask the people: don't try to and improve places “on your
own” or “against” the establishment. Work with and be
empowered by local preferences. Keep it visual.

3.Be good ancestor: creating loveable places for the long term
is properly resilient and “"deep green” not “green wash”

4.It's the pictures not the words: beware of “good design” as

a phrase
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Developers are often using the words of good design but.... mmm
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... calling it gardens
doesn’t make it a
garden
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This is a garden
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... calling it a square doesn’t make it a square
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i The new Malaysia Square — ask a passing six year old to define a square. You may not get this
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Calling it a village doesn't make it a village EMH
Kiddbrooke Village & a real village CREATE
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This is not a village
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Wy . The architects of this described it, with no apparent irony, as
‘human scale.’

This begs the question: which humans did they have in mind ?
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Calling it ‘Canaletto’ does not make it so mmm
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Development can be the cause of ugliness... . mm
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t can also be the cure

... but
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Octavia Hill: “we all want beauty for the refreshment of our souls”
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